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Filmmaker Follows His
‘Wildest Dreams’ to CIFF
Kelly, a lawyer who “gave up law
literally the same day I qualified,” is
also a musician, a writer, and a filmmaker. His music experience gave
him a great background for this film.
Writing ads has also been a
“brilliant training ground,” where
he was able to observe and “pick
Jacob McCarthy, left, plays a teenager with Asperger syndrome who forges
up a huge amount of knowledge
a bond with a bipolar musician. Filmmaker Nick Kelly, right, “wanted to
tell a story about this phenomenon of unlikely but ultimately redemptive
… by osmosis.” His first short film,
friendship,” he says.
“Delphine,” came about because of
lthough Nick Kelly’s first feature film,
a “casual chat over doughnuts with
‘The Drummer and the Keeper,’ tackles a line producer on a Guinness [advertising]
some tough subject matter, the
shoot,” he says.
audience should be prepared to laugh.
World premiere here
At center stage is the friendship between
Kelly’s feature film has opened to
Gabriel (Dermot Murphy), a bipolar drumpositive reviews in his native country of
mer, and Christopher (Jacob McCarthy), a
Ireland (the film won Best First Irish Feature
teenager with Asperger syndrome.
at the Galway Film Fleadh, Ireland’s leading
Kelly can identify with both.
film festival), but it’s here in Cleveland where
He is the father to a child with autism, and
the film will have its world premiere. “I’m
works and interacts with many others on the
thrilled and honored that ‘The Drummer
autism spectrum, and wanted to make sure his and The Keeper’ has been chosen to open
portrayal of Christopher is authentic.“I do feel this Festival,” he says.
I have a particular understanding of both the
And he’s excited to see Cleveland for the first
challenges and gifts that the condition often
time, since he has “heard brilliant things about
brings, and a responsibility to try to portray
the Cleveland International Film Festival.”
those things truthfully.”
Although it’s his first time here, he has
He also feels that having spent many
fond memories of America. While working in
years playing rock’n’roll, and being around
New York he found his true calling. As a
musicians with mental health difficulties, he
young law student, he came to NYC for a
was able to write Gabriel’s character with
training stint with a Wall Street law firm—
understanding as well.
a time when he describes himself as “the least
Something special
cool or least-likely-to-be-an-artist young
When actors Murphy and McCarthy, who
person.” Six months later, when he left the
had never met each other before the audition, US, he had decided to become a rock musician.
happened to come in on the same day, Kelly
“Ever since, America has always been the
and his casting director knew they had
place I associate with being empowered to
“something special on our hands.”
follow my wildest dreams,” says Kelly. “So to
“Each of them has such a distinct acting talent be premiering my first feature film as the gala
and energy,” says Kelly of the two auditioning
opening here in Cleveland is one of those
actors. “But the chemistry between them was
dreams coming true.”
something that was immediately apparent.”
—Anne M. DiTeodoro
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New at CIFF
New for 42
This year there will be several days that
patrons can get to see a movie for free!
As part of the “Taste of the Festival”
promotion, free tickets are available on
Monday, Tuesday, and Wednesday (April
9, 10, and 11) of the Festival for films
beginning between 11 a.m. – 12:15
p.m. The tickets will be available one
hour before screening start time. One
ticket per person per film.
“We’re hoping to attract people who
have never attended the CIFF before,”
says Bill Guentzler, CIFF artistic director.
“By offering free tickets, it takes away a
few steps in the process and makes it
easier for someone to get to know the
Festival.”
It is something the staff has wanted
to do for several years. “Since the success of the Cleveland Foundation free
day a few years ago, we’ve been hoping
to secure funding to do this,” continues
Guentzler. “And this year, thanks to the
support of Dollar Bank, we’re able to
offer 26 screenings free to the public.”
—Anne M. DiTeodoro

Jason Markovich from the Closet Factory is busy installing shelves
for the Festival store and Challenge Match area. Why not stop by
to see the finished product, check out the merch, and make a
donation?

Ice cream appetizer

Festival Updates
Late Additions:
Friday April 13th
We the Animals 1:35 pm

Saturday April 14th
We the Animals 7:00 pm

Sunday April 15th

Challenge Match
The Challenge Match is the CIFF’s annual
fundraising campaign, and the only time of
the year that we ask for your support (we
do not send out solicitation letters at any
time). The challenge to you—our
audience—is to raise $150,000, which will
be matched by Cuyahoga Arts & Culture.
A $10 DONATION QUALIFIES YOU FOR
ONE OF THESE FABULOUS PRIZES!!
THE HUNGER GAMES – (MOSTLY) EAST:
Indulge in a meal out each month with
lunch or dinner at 12 area restaurants
(including Barrio, fire food and drink,
Slyman’s Tavern, Tommy’s, and more),
and a mug, and subscription to EDIBLE
CLEVELAND.
THE HUNGER GAMES – (MOSTLY) WEST:
Indulge in a meal out each month with
lunch or dinner at 12 area restaurants
(including Le Petit Triangle, Soho Chicken
+ Whiskey, Spice Kitchen & Bar, Melt
Bar & Grilled and more), and a mug, and
subscription to EDIBLE CLEVELAND.
IN THE MIX: If you like making smoothies,
hummus and soup you can do it all with
a Vitamix, the world’s most durable
blender! We’ll also include a signed copy
of Michael Symon’s Live to Cook book
and a gift card for Whole Foods Market.
Stop by the Challenge Match table in the
Tower City Cinemas lobby to donate.

THANK YOU FOR YOUR SUPPORT!

Official Airline of the 42nd CIFF
The Cleveland International Film Festival receives
public support with local tax dollars from Cuyahoga
Arts & Culture, to preserve and enrich our region’s
artistic and cultural heritage.
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ho says it’s only popcorn that goes
together with film? Ice cream was
the pre-festival snack of choice at
Mitchell’s Homemade Ice Cream in Ohio City
on March 12.
That’s the day CIFF’s much-awaited printed
program guides were unveiled and patrons were
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ABOVE: Guests hungrily devour ice cream and CIFF program
guides at Mitchell’s in Ohio City. RIGHT: Xaviera Patrick, pictured,
and her husband Eric are CIFF volunteers and love being part of
the festival. So much so, that they recently got their two children
involved in the FilmSlam student competition.

invited to get the scoop, enjoy a scoop, and even
share a scoop. All just whetting their appetites
for the main course—12 days of delicious films
in April.
—Anne M. DiTeodoro

The Creative
behind the Curiosity

T

his year, the Cleveland International
Film Festival encourages patrons to
‘Embrace Curiosity.’
That’s according to Brittyn DeWerth, owner
& creative director of Type Twenty Seven, the
creative force behind CIFF 42’s marketing
campaign.
“Maybe you will see something you did not
anticipate,” she explains about this year’s theme.
Look at the posters, program guides, and
other marketing materials. To some, a specific
symbol pops out of the “dots.” To others, “what
you see up close does not make sense until you
look at it from a distance,” she says.
DeWerth and her team start planning for the
next year during the current Festival.
“Often we sit and sketch in the crowded
theater as we wait for a film to start,” she says.
“The energy is so contagious, it really promotes
creativity.”
Type Twenty Seven works year round on a
variety of Festival projects. August is when it
really gears up with “figuring out the look and
feel for the upcoming year.”
DeWerth has been working with the Festival
in some capacity for more than 14 years, the last
six as CIFF’s creative partner. The Type Twenty
Seven team completes more than 2,800 pieces
each and every year.
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Check for the latest festival updates
on Twitter at www.twitter.com/ciff or
Facebook at www.facebook.com/
ClevelandInternationalFilmFestival.
Or visit www.clevelandfilm.org/festival/
updates.
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Lean on Pete 4:30 pm

This is just one of 2,800 pieces that Type Twenty Seven
designs each year for CIFF.

“We are incredibly fortunate to be involved
with an organization who embraces creativity
and is vested in each step of the process,” she says.
—Anne M. DiTeodoro

THE

ONLINE

Read exclusive content not available in the
print edition by visiting The Daily online at
www.clevelandfilm.org/festival/the-daily.

